
The CPower Story
A new way to explain who we are, where we 

came from and why we do what we do



Objective
A company’s story is a valuable brand attribute. A clear and compelling story resonates with consumers and can bond them to the 
company. Great company stories can spread among consumers, creating invaluable word of mouth (WOM) along the way.  

Our aim is for CPower to have the kind of company story that is simple, compelling, and yearns to be spread by our team members and 
our customers. 

What are some of the reasons for telling the CPower story in this revised way? 

The CPower Story

• CPower’s current story is factually accurate, but is watered down with non-essential details. This leads to 
customers being confused as to who CPower is, where we come from and why we’re important. 

• The current story relies too heavily on the legacy companies (Comverge and Constellation) both of whom still 
exist, creating brand confusion. CPower does not stand on its own merits, nor does it establish its own brand. 

• CPower team members have difficulty telling the story to family, friends and customers. This is important. The 
spreading of a great company story grows from the inside out. 

• The new story gives the company a history of its own that conveys our experience and wisdom. 
  

• The new story traces CPower’s roots to a watershed moment in the history of the energy industry. Doing so gives 
CPower an important historical context (just as Apple formed and flourished during the revolution of personal 
computers). 

• CPower now stands on its own with a company story that conveys experience, wisdom, and purpose.    
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At the dawn of the 21st century,  
the energy industry experienced a watershed 
moment. Many states in the US transitioned to 
deregulated energy markets in an effort to create a

Two companies planted their flag in this new frontier. Both 
possessed a talent for understanding the emerging energy 
market, a flair for creating inventive technology, and a passion for 
helping customers.  
  
In 2014, these talents were combined to form a unique company. 
A company focused solely on demand side management; 
dedicated to helping customers better understand their energy 
usage and monetize their energy assets. 
  
Today, CPower is one of the largest curtailment service providers 
in the US.  Our mission remains the same: 
  
CPower provides the wisdom. Our customers gain the 
knowledge. Together we make energy work. 

more competitive marketplace. Innovation thrived and new 
ideas about energy management spread.
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CPower’s back story includes the company’s roots being 
established during a crucial time in the history of the energy 
industry. Both Consumer Powerline and Enerwise were there 
when DR and the energy industry were evolving into what they 
are today. 

The hallmark values that make up CPower have always existed, 
like DNA passed from parents to child.   

This is a key piece of the story and an important moment where 
CPower separates itself from Converge and Constellation. By not 
even mentioning these legacy companies and instead keeping the 
focus on our creation and current value, CPower’s brand can stand on 
its own and thrive.    

This is a truth. Someday (soon) we can make an even loftier claim, 
though we’ll always remain humble with our story.   

The value proposition is told in a more poetic and intriguing way. 
“Together we make energy work.” has multiple meanings. Together 
(CPower and our customers) we keep the grid working. We also put 
energy to work in a way that is not only more efficient, but also earns 
money. Implied is the idea that CPower makes sense of the energy 
industry with the wisdom and knowledge we provide. 

The metaphor of making energy work is one that has legs and can 
help nearly every aspect of our storytelling.  This will really pay off 
when we execute our content hub.

A breakdown on the CPower story
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Acquired Demand Direct (DD) in CT and Ancillary 
Services Coalition (ASC) in CA and entered the 
Ontario, Canada DR3 program. 

CPower 1.0 - Bought DD and ASC as well as Extend 
Energy in TX. Expanded in PJM. 

Consumer Powerline is founded in NYC.

CPower bought by Constellation. 
Expanded into United Kingdom.

Multi-Test Maintenance founded

Multi-Test acquired by Conectiv, Inc

Enerwise platform launched

Enerwise launches Demand Response services

Enerwise acquires Clean Power Markets, achieves 1,500 MW 
of demand response and renewable facilities.

Enerwise Global Technologies formed to become integrated 
EEM provider, and acquires Catapult from American Electric 
Power
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